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THE POWER OF PURPOSE

SELF EXPLORATION 
By getting clarity on what success feels like to you, you’ll better understand what it is that 
makes you tick, so that you can create a brand that’s meaningful to you.

WHEN DO YOU FEEL A ‘SPARK’
When did you feel at your best in your work, what made you feel motivated and energised? 
What were you doing? Why do you think you felt this way?

Check out the list of words below, pick three key words that represent success to you. How will 
success ‘feel’ when you’ve bought your idea to life.
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What are the traits and emotions that you associate with these key words that make you feel 
fulfilled and engaged.

How can these traits be reflected in your brand or business idea?

First drafts are always the hardest. Reflect and refine. What matters to you will change as 
you and your ideas take form and develop. Keep thinking about how you want to feel in your 
career, what you want to bring to the world, until the next video.
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YOUR BRAND
Now is a great time to reflect on your purpose!

What is the reason behind why you do what you do? What would get you out of bed in the 
mornings?

What are you driven to change, create or restore to positively impact the world?
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Think about this in relation to your brand or business, summarise this in a short mission 
statement.

What do you hope your business or brand will achieve in the next 5 months? 
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What do you aspire to achieve 5 years? Think Big! Get excited!

Reflecting on the above, summarise this into a short Vision statement.
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Are there any themes you’ve discovered that can influence your brand story? Any visuals 
that come to mind? Tag lines, brand narratives that can help keep your story concise and 
consistent?


